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02 FOREWORD TECHNICAL EXPERTISE: THE FORMULA FOR SUCCESS

SAM CORK
2009 was a difficult year, with many major companies succumbing to the financial
03 GULF OIL INTERNATIONAL f pressures of an erratic business environment. It is a credit, therefore, to the passion
and drive of the people worldwide who represent the Gulf brand, that it not only
05 PEOPLE AND PLACES remained strong but even grew. This is not only down to the people, but also the
operations, portfolio of products and, most importantly, the technical expertise that
07 PARTNER: AUSTRALIA underpins the Gulf proposition.
Remaining at the forefront of technical innovation is essential for the saleability of
08 MARKETING the brand worldwide. Whilst the motorsport programme has been building awareness
and value for the brand through a winning association, the product range has been constantly evolving and
10 BUSINESS DEVELOPMENTS reacting to meet the demands of its customers across the world.

Technical Expertise: an essential ingredient
One feature of Gulf’s recent continuing growth has been the desire shown by many experienced lubricant
companies to join the Gulf ‘family’. As well as the attraction of the Gulf Brand itself, these companies have
examined the Gulf product portfolio in detail, and have been impressed by both the range and quality
R EXPEATISE. that they have found. This ever strengthening portfolio is a result of intensive product development and
RO SHCGESS knowledge management led by Drs YP Rao and R Pinchin. Later in the issue they discuss some of the
\ technical issues facing the industry and the steps that Gulf has taken to meet the challenges of the market.
-
-—

12 TECHNICAL: PCMO

The product management team (based in Mumbai), has expanded the range to meet customer demands
_— from all quarters. As well as regularly releasing new products for Gulf affiliates to sell, the team has sought to
justify and win support from the major OEMs, in the form of written product recommendations and approvals.
Product requests, problems and application enquiries are received and answered on a daily basis. The Gulf
Qil International website is also fast becoming a reliable and readily accessible source of information to assist
promoting and selling Gulf products. In-depth product knowledge is key to the successful marketing of oils.

15 TECHNICAL: OCM The Gulf Technical Team also provides assistance on technical services such as Oil Analysis and Equipment
Failure Diagnosis.
18 ASIAN LE MANS SERIES In 2010 the work on new products and support services will continue to support Gulf’s ever-expanding

network. Environmental protection and energy efficiency will continue to affect our industry and Gulf seeks
to contribute with new fuel-efficient and catalyst compatible engine oils. We have every expectation that our
current and future partners will relish taking these products to the market.

INTHE NEXT ISSUE Aston Martin Racing: striving for victory with Gulf in 2010

In 2008, supported by its shareholders, Gulf entered into a major three-year partnership agreement with Aston
Martin Racing. This was to offer the Guif brand an international platform to increase brand awareness and
provide distributors with a sponsorship that could be leveraged locally. The team has been very successful,
winning the 2008 GT1 Category at Le Mans and the Le Mans Series in 2009. We are now proud to announce
that in 2010 the light blue and orange cars will be once again pushing for outright victory in the legendary Le
Mans 24 Hours. Additional races throughout the year (detailed on page 18) will help to bring the brand to new
markets and offer additional options for local distributors to use the association to benefit their businesses.

Looking forward with courage and optimism
2010 should be viewed with great optimism and, as the recovery hopefully starts to take hold, many
opportunities will present themselves and businesses that are in the right shape to take advantage will
grow. However on a cautious note, we should not expect the environment to return quickly to the previous
boom period. Whilst the past 18 months has been about stability, the next should be about growth and
development. What is clear is that the stability and strength of the Gulf brand, its operations and its technical
innovation will continue to make the orange disc shine.
Wishing you a prosperous 2010!!

Sam Cork

Brand Manager

Gulf Oil International

Editorial Team Orange Disc is edited on behalf of Gulf Oil International by Chicane
For all editorial matters please contact

Gary Barak Orange Disc Editor Simon Maurice

Steve Coombes c/o Chicane

Sam Cork Suite 588 East Side Complex

. . Pinewood Studios, SLO ONH

Alain Dujean Tel: +44 (0)1753 785955 Fax: +44 (0)1753 639288
(o) Sanjay Hinduja e-mail: simon@chicanemarketing.co.uk
o .
(o) Richard Hoare All material, unless otherwise stated, is the copyright of Gulf Oil International and reproduction
; Richard Pinchin in whole or in part of any text, photograph or illustration without written permission of the publishers is
1] prohibited. While all due care is taken to ensure that the contents of Orange Disc are accurate the
o Ryan Baptiste publishers cannot accept liability for omissions or errors.
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NEW AFFILIATES: IRAQ NEW DISTRIBUTORS: UKRAINE

GULF APPOINTS PREMIUM
PIONEERING b
BRAND IN IRAQ =

as the new Official Gulf Distributors for lubricants in
the Ukraine. This appointment means that Gulf will
enter this very important and large market under the guidance
of Director, Valeriy Lebega and his team. The company has
many years experience in the Ukrainian lubricants business,
as it previously marketed Chevron/Texaco lubricants. Further
details will be published in the next edition of OD magazine but
in the meanwhile, Orange Disc would like to wish the company
every success for the future.

For further information contact: v.lebega@premium-oils.com

i the appointment of Premium Oils and Lubricants LLC

Gulf Oil International is extremely pleased to announce the

appointment of Z-Energy as the official Gulf Fuel Licensee for Iraq, DISTRIBUTOR NEWS: FINLAND

in what is set tcr be a landmark venture ?n the countl-'y. - US_PARTS FINN_AM O'Y' EXTEND
Under the guidance of Mr Dafer Alazri, the.Managl-ng Dlr-ector AGREEMENT WITH G ULF

of Z- Energy, a network of Gulf branded service stations will be

established in Iraq, making the famous orange disc one of the first Gulf Oil International is also
globally recognised brands in the country. very pleased to announce
The network will be established through a mixture of re-branding, that US-Parts Finn-Am Oy
acquisition and building new sites that could see the Gulf brand have extended their Official
create a good level of awareness in only a short space of time. Distributor Agreement with
Currently Iraq’s fuel retail network is relatively disorganized, Gulf Oil for another 5 years.
meaning there is a good opportunity for the Gulf sites to be at US Parts has the agreement
the forefront of fuel retail business in the country. for Finland, Estonia, Latvia Eon
Orange Disc wishes Mr Alazri and his team every success in and Lithuania and Orange Gulf I rs
what is an extremely exciting and ambitious venture. We will be Disc wishes Managing OFTERRNES AL a7 Filfand
providing more detail on the progress of this historic venture Director, llkka Ruoppa and Marketing Manger, Kim Blomberg
in the next edition of the magazine. continued success in the territory over the coming years.
Further information from Dafer Alazri: dafer@z-energy.com Further details: kim.blomberg@usparts.fi

GULF CONVENTION

2010 GOI CONVENTION IN SOUTH AMERICA

Gulf Oil International is delighted to announce that the 2010 International So much has happened in the commercial world since 2008 when
Convention will be held in South America, where all will have the we all met for the Le Mans 24 Hours and afterwards in Tours. We are
opportunity of visiting and seeing Argentina and the Gulf success story certain that all attendees will appreciate the time to bring themselves
that it represents. up to date with each other, the new distributors and the recent changes

After the last four conventions were hosted in Europe it is high time thatall  in Gulf business worldwide. The format will follow the successful 2008
convention attendees are given the opportunity to visit South Americaandto  convention and we hope to build upon all that was achieved last time.
experience first-hand what has been and what is being achieved there. Further details will be sent to attendees as the preparations are

The planned programme will take place with the backdrop of the confirmed for the event. For more information please contact Sam Cork:
amazing Iguacu falls and afterwards in the country’s capital Buenos Aires. sc@gulfoilltd.com
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DISTRIBUTOR NEWS: NORWAY

GULF APPOINTS AUTO GRIP IN NORWAY

The beginning of the New Year saw a change for Gulf
in Norway, as Auto Grip AS became the new official
distributor for lubricants in the country, taking over the
license from previous holders Svenska Naftasyndikat.
Auto Grip AS is part of the Stenshagen Group
which operates a number of different businesses
within the automotive sector in Norway. The group
consists of four car dealerships, which cover the
BMW, Volvo, Mini, Land Rover, Honda, Nissan,
Peugeot, and Mercedes franchises and six tyre
shops, with the company being sole importers for

Yokohama and Kumho tyres.

The group has annual sales of around three
thousand cars, which is split equally between
new and used vehicles. It employs almost fifty car
mechanics and technicians and has five salesmen
responsible for car dealers, tyre dealers and
fleet owners throughout the country. They will now be adding
lubricants to their range of products, which is sure to offer many

cross-selling opportunities.

The holding company is Egil Stenshagen Holding AS and the
owner (Egil Stenshagen) is a former FIA European Rallycross
champion. Gulf's strong motor racing links and Egil's experience
in motor sport should be of benefit to both parties.

Late in 2009, after many years as both
the official fuel and lubricants distributor
for Gulf in the UK, Bayfords Ltd, which
operated its divisions as Gulf Lubricants
UK Ltd, Gulf Retail (for Gulf branded
service stations) and Gulf Aviation, was
acquired by Irish-based equity company,
DCC Energy.

DCC takes over the license to a
brand that has developed considerably
in the UK, under the enthusiastic
management of Jonathan Turner and
his Bayford team. However the new
licensees of the Gulf brand are well
equipped to build on this and strengthen
the Gulf brand further in the future.

DCC (founded in 1976), has five
divisions, including DCC Energy where

Auto Grip’s Trond Bull Enger runs the Gulf Lubricants side

of the operation, above left, and MD, Jan Falkenhaug

The day-to-day running of the Gulf lubricant business and
main Gulf contact will continue to be Trond Bull Enger, who has

35 years experience in the lube business. For some time now,

he has been selling Gulf lubricants in Norway, under the former
contract with Svenska Naftasyndikat and so is perfectly placed to

spearhead Gulf’s ongoing thrust into the Norwegian market.

A

management of the Gulf brand in the UK
now sits. The group, which employs some
7000 staff, turned over almost 6.5 billion
Euros in 2009, with an operating profit of
more than 180 million Euros.

Since March 2009, DCC Energy has
significantly increased the scale of its
business in the UK through acquisitions,
the largest of this being Bayford. They
have also made moves into continental
Europe with the acquisition of Shell’'s
business in Denmark and Austria and
intend to grow even further in 2010.

GOl has already met Donal Murphy,
DCC Energy Managing Director, Paul
Vian, Director of subsidiary company
GB Qils Ltd (who will be managing the
Gulf brand) and other key personnel

Orange Disc wishes Egil, Trond and Auto Grip AS every
success in continuing to build the Gulf brand in Norway.

For more information, please visit www.stenshagen.no
or contact Trond Bull Enger: trond@bullenger.no

in charge of fuel retailing and the
lubricants operations
to discuss their plans for development.

For Gulf, this change in licensee
arrangements will bring significant
opportunities to enhance Gulf's UK
presence through increased lubes
sales and expanded numbers of Gulf
service stations.

Orange Disc wishes DCC Energy and
GB Oils every success with the Gulf
brand in the UK and looks forward to
reporting on future developments.

More information on both companies
can be found at www.dcc.ie &
www.gb-oils.co.uk or from Paul
Vian: paul.vian@gb-oils.co.uk

CAR CARE

SUCCESSFUL
LAUNCH FOR

Gulf MultiAuto and Gulf MultiResponse
ranges have had great success over
the past 9 months and this is thanks

to a great deal of effort from Gulf’'s

NEW CAR CARE European distributors. From the outset,
PRODUCTS

the aim of the car care manufacturers
(Autoday Ltd), has been to produce a
range that “adds value” to as many Gulf
businesses as possible.

As Autoday Ltd MD, Bill Day
explains, “The two obvious ways to
grow your business are to sell your
products to new customers and to sell
more to existing customers. This new
Gulf product range facilitates both of
these routes to growth.”

The official Gulf MultiAuto website —
www.gulfmultiauto.com —is now

up and running and has been designed
to reflect the Gulf corporate style. The
aim is to develop the site as a resource
centre for distributors wishing to access
product information, safety data and
product/promotional images. If any Gulf
distributor has material that they would
like to share with the Gulf network,
MultiAuto would be delighted to hear
about it, for inclusion on the website.

Bill Day of Gulf MultiAuto is also
encouraging all Gulf affiliates to include
a link to www.gulfmultiauto.com
on their local websites.

To do so or for more general
information, please contact Bill Day:
bill.day@gulfmultiauto.com




N COLOMBIA

INAUGURAL SALES CONVENTION
IN COLOMBIA

In October 2009, Prolub SA, official lubricants
distributor for Gulf in Coloumbia, staged an
inaugural sales convention ‘Gulf World'.

More than 100 people took part, including the
sales force of various different sub-distributors
as well as Prolub’s own sales team.

Carnival music welcomed everyone and
participants were then asked to form working
groups to interact with each other during the
three days of the convention.

that Gulf currently has at its disposal to help
increase sales volumes in the country. These
tools included the brand history, the product
range, the local production and packaging

plant, product analysis, training and marketing.

Over the course of three days there were
workshops, and sales clinics combined with
social activities to make the most of the time
spent together. The convention ended with
the presentation of the “Executive of the Year

OranceeDisc

Area Manager and to Mrs. Nubia Flores, Sales
Manager of Procar Cucuta.

The event was very successful and
participation was excellent, with delegates
sharing their experiences, offering feedback
and suggesting improvements to help work
together better. Prolub is looking forward to
a successful 2010 where the brand is set to
make even greater inroads in the country.

For more details contact Diego Valdivieso:

The objective was to show the different tools

“Youth” is one of Gulf’s core
values and GOTCO (Gulf’s
official lubricants distributor
in Japan), has always been
quick to spot an opportunity
to attract young people to
the Gulf brand. Pictured in
the paddock at the Apple Sprint Race in November, is the
latest example — Kikyou Tokunaga.

Mr Tokunaga, the youngster’s father, is a long time
Gulf customer and enthusiast of the brand. He painted
up the junior racing machine all by himself. GOTCO then
became involved and provided Gulf decals and racing-suit
patches to complete the livery. Kikyou repaid the favour
by taking a podium finish at the event.

Further details from Shigeru Matsuda San:
matsuda@gotco.jp

2009 Award” to Hector Palomino, Western

dvaldivieso@equitel.com.co

B Brrance WA BELGIUM

SUCCESSFUL E
AUTO FOR GUL

Caroil SA, the
official lubricants
distributors for
Gulf in Belgium
and France, once
again exhibited
at Western
Europe’s biggest
Automotive
Aftermarket Expo
of 2009 — Equip
Auto in Paris.

The Gulf stand
featured the Gulf
sponsored Ducati
Endurance Racing
Team racing superbike, that took victory in the Open category of the 2009 Bol

UIP

D’or 24 hour race and a beautiful Aston Martin Vantage in full Gulf racing livery.

Caroil’s Olivier Majot, reports that although the show seemed less
attended than previous years, the Gulf stand attracted more visitors than
ever before and was extremely busy with many French Gulf sub-distributors
and customers stopping by. As such they expect Equip Auto to have been an
extremely successful event for the brand in France.

For more information contact Olivier Majot at Caroil:
oliviermajot@gulf-oil.be

www.gulfoilltd.com
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PEOPLE & PLACES

In December, Gulf's official fuel licensees for Ireland, National Oil
Brands, came together with World Rally Team Ireland and the Lord
Mayor of Dublin, Councillor Emer Costello to launch an innovative
road safety DVD that specifically targets young drivers. The aim
being that by teaching them the differences between a rally car and
a road car they would drive more sensibly on the road.

C&- INDIA
NEW APPOINTMENT: ALOK MAHAJAN

Alok Mahajan he focused on the Lighting,
@ joined Gulf Oil  Baby and Healthcare

Corporation sectors.

Ltd (GOCL) His many years in

in November management at Wipro

as General have also given him wide

Manager-Marketing and
is now responsible for
marketing across all of

knowledge and experience
of all four regions of India,
which will undoubtedly

GOCL's product lines. Alok
comes with extensive sales
and marketing experience
in the areas of Telecom,
Batteries, Lighting and
FMCG products. He joined
Gulf from Wipro Consumer
Care, Bangalore, where

be of benefit to his new
role with Gulf.

Orange Disc wishes him
every success in his new
role and a long and happy
career with Gulf.

Alok Mahajan: alok.
mahajan@gulfoil.co.in

E TUNISIA

TUNISIAN
DEVELOPMENTS

The Arem Group (official distributors for Gulf lubricants in

Tunisia), are pleased to announce that Walid Sfar has been
promoted to the position of Lubricants Sales Manager for the
territory. Orange Disc congratulates him and wishes him well
in his new role.

The Arem Group are in the process of undertaking a
major marketing drive to raise awareness and sales of the
brand and its products in Tunisia during the first quarter
of 2010. One of the key elements of this campaign is the
manufacturing and distribution of Gulf branded overalls,
which are being given to potential new Gulf customers as
well as to existing users.

For more information contact Walid Sfar:

walid.sfar@arem-group.com

www.gulfoilltd.com

\'i D

Car crashes are the number one killer of young
men in Ireland, with one in five fatal crashes
involving men between the ages of 17-24. The ‘No
Need 2 Speed’ DVD educates young drivers through
practical advice from 2007 World Rally Championship
(WRC) Rookie of the Year, Shaun Gallagher (also the
Gulf World Rally Team Ireland driver).

Councillor Costello stated that this initiative by the
Gulf Oil brand was of great value to Ireland’s next
generation of drivers. She went on to say ‘this DVD
is a tremendous and innovative way of reaching
out to our youth and teaching them the dangers of
speeding. It will become a valuable educational tool
in our fight to stop our saddening loss of young
life in this country .

‘No Need 2 Speed’ is made in association with the European
Road Safety Charter and supported by the World Rally
Championship. It is distributed in primary and secondary schools and
available at Gulf petrol stations across Ireland. This initiative perfectly
demonstrates Gulf brand’s values of Care and Youth.

For more information contact Colm Hamrogue: colm@guilfoil.ie

\ -

== FINLAND

CULF,OUT IN
ay‘sfaur N

AUTORACING Oy, a subsidiary of official Gulf lubricants
distributors for Finland, US-Parts Finn-Am Oy, attended the VM
Motorsport show, held in Helsinki in mid-January. The show was
the first ever in Finland to be solely dedicated to motorsport,
which is perhaps surprising, given the country’s heritage in the
sport and its excellent history of producing World Champions in
both Formula One and Rallying.

VM Motorsport attracted almost one hundred exhibitors and
more than 6000 motorsport fans attended over the two days of
the show. Gulf’'s presence at the show was strong, with a new
stand (pictured) featuring graphics of the AMR LMP1 cars, as
well as US Parts’ own Gulf-liveried Ford GT. The consensus
was that the show had been a creditable first effort and a good
opportunity to raise Gulf’s profile amongst enthusiasts.

Further details from Kim.Blomberg:
kim.blomberg@usparts.fi



Overview
Australia is a vast country and the
impact of its geography is felt by almost
every industry, with lubricants being no
exception. The huge distances between
the capital cities in each state, mean that
logistics are a significant factor in the
ability to service any market segments.
The mining industry is a good
illustration of the extensive distances
involved, with nearly all mines in very
remote and difficult locations to get to.

The Pilbra region, which is situated in the
North West of WA (Western Australia),
is actually closer to Indonesia than it is
to the state’s capital city, Perth. Perth to
Sydney is over 4000kms.

Despite the distances involved,
the lubricants market in Australia
remains very competitive. It is currently
dominated by four of the other majors
oil brands; Shell, BP/ Castrol, Mobil and
Caltex (Chevron). Of the independents,
Fuchs, Valvoline and Penrite, together
with a number of smaller players, occupy
the remainder of the market.

New Opportunities
There is, however, a significant,
changing dynamic in Australia’s
lubricant industry, as Mobil

has recently announced its
departure from the retail fuel
market. The resultant migration
from an export market to an import
market for fuel and lubricants offers

the opportunity for a new entrant with a
strong brand to take market share from
the majors. This opportunity is even
greater given that many of the other
majors are focusing on other higher
growth Asian markets.

Interestingly, high levels of new
passenger cars and trucks are the
defining factor in the make-up of the
Australian truck and passenger car parc,
Gulf's range of modern petrol and diesel
engine oil lubricants is therefore well
suited to the fleet of locally produced
cars and the large numbers of Japanese
and European-produced vehicles.

Conscious of these changes and
the parallels with Gulf’s product range,
Destcomm Industries Pty Ltd sought a
suitable brand with which to seize the
opportunity on offer and duly applied
for the official Gulf Lubricants license
for Australia.

By utilizing Gulf’s global brand
communications, its wide product
range and its strong service ethic,
Destcomm (based in Sydney), is now
set to challenge the Australian lubricants
market. Steve O’Halloran, Destcomm’s
Managing Director has formed a team
of industry professionals who are
dedicated to launching the Gulf brand in
Australia and so far this has been hugely
successful.

GULF EXPANDS INTO

Far left: Sales Manager, George Danakis
(left) and Digital Marketing Manager,
Daniel Bush. Below: Managing Director,
Steve O’Halloran and a Gulf-Ford in
action at the famous Bathurst circuit.
Bottom: Gulf promotion girls at Bathurst.

Planned Expansion

Despite the fact that the local market may
not have been commercially exposed to
the Gulf brand in the past, there is still

a substantial following in motor racing
circles. Destcomm is therefore focusing
its marketing on this segment and using
this association for the brand to build
awareness in the country.

Destcomm launched the brand at a
historic race meeting in the autumn of
2009 and is planning to promote the
Gulf brand at many motorsport events
in 2010. It has already managed to
find a superb replica Gulf GT40 that
is considered identical to the original
race car, right down to its decals. The
car, which still competes in historic race
meets, turns heads everywhere it goes
and is affectionately admired by all,
creating instant warmth for the brand.

“The challenges of bringing a new
brand into a competitive market are
significant”, says Steve O’Halloran.
“However, with Gulf's growing global
brand and a team of enthusiastic industry
professionals, we are confident of
offering the market a new level of service
excellence”

Orange Disc wishes Steve and the
team of Destcomm Industries Pty Ltd.
good luck in their plans for the brand and
will update in the future on their progress.

For more information contact Steve
O’Halloran: soh@gulfoil-aus.com
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Hansen Racing, the official distributors of Gulf lubricants in

Sweden, have been extremely active in setting up a number of
new marketing initiatives in its region.

Newsletter: In November it instigated a Gulf newsletter,
which is sent out to existing and potential customers. More than
600 are already signed up and it will be published monthly, with
extra editions coming out to highlight new products or Gulf-AMR
motorsport successes. The newsletter is available in PDF format
and includes links to various relevant pages on the company’s
website. Also included is a regular section that gives readers an
insight into the Gulf brand’s long and enduring history.

The newsletter is seen as an extremely attractive and cost
effective method of getting information out to the market and
response to it has so far been very positive.

Exhibition Kit: Hansen Racing is planning to attend
numerous exhibitions and shop openings in 2010, so it has
worked together with specialists, Octanorm to build an easily
transportable, flexible exhibition kit (pictured). The stand
features images of the AMR DBR9 and LMP1 cars together with
a big Gulf logo as a visual “hook”. It has proved to be so striking
that Octanorm are using a copy of the Gulf exhibition kit to
showcase their different exhibition systems.

GULF LMS/ALMS
FEATURE

GULF GLOBAL
MOTORSPORT

—— ERGENTINA —rprery——
GULF HITS Gulf Oil Argentina I;u_hﬂ_“;ﬁ

(GOA) undertook 1

THE FRO NT a concerted |

advertising and i
PAG E IN promotion campaign |
throughout 2009 ‘
to trade and

GULF POWERS UP'..SIWEDISI-I
MARKETING PROGRAMME

Catalogue: Work on a new Gulf
catalogue is now almost completed
with publication due in Spring. The
60-page publication features the
full range of Gulf products, together
with clothes, information on the Gulf
brand and the many giveaway products that they produce.

Although costly, it is seen as a good marketing tool for
Hansen Racing’s salesmen and of course for DIY stores and
essentially customers. It also helps underline the fact that Gulf
is a company that is back in force in Sweden.

Powerboats: With its long competition history, Gulf is
prominent in historic events the world over. In Sweden, however,
this now extends to Powerboats as the company have been
supporting a Classic Arrow boat in Classic powerboat racing.
Hansen Racing has been sponsoring them previously with
marine oils and this activity was very successful. For 2010
the team will have a different boat, with outboard engines and
Hansen Racing will be using the events to actively promote
Gulf inshore marine lubricants throughout the season.

Further details from Martin Steinkamp:
martin.steinkamp@gulfoil.se

(through the sponsorship of the front

cover), offered great awareness for

the brand in a key customer segment.
GOA is a keen user of Gulf’s Aston

Martin Racing imagery and this is not

limited to adverts and sponsorship,

it has also made its way into GOA’s

public alike. The key title focused on is

the publication “Lubri-Press”, which is
distributed through almost every specialist
lubricant centre in the country. ‘Lubri-Press’
offers the latest information on lubricants
to both motorists and service outlets and
GOA has used the title very effectively. The
activity not only promoted the activities
being carried out by the brand but also

ARGENTINA

= (1%

H+l canapa

TEKLUB ONLINE FOR GULF IN CANADA

&8 |

After several intensive months of hard work,
the official Gulf lubricants distributors for

The new website: http://www.gulfoil.ca

point of sale material as the product stand
pictured illustrates.

GOA has also been extremely active in
updating its product labels for its 1 and
4 litre packs to bring them into line with
the latest Gulf Oil International branding
guidelines as highlighted here.
Further information from Daniel Nader:
dnader@gulfoil.com.ar

Canada, Teklub, now have their website
fully up and running. Teklub have been a
very focused distributor for Gulf, using the
many assets available to them as an official
distributor effectively (such as the Gulf-
sponsored AMR imagery), and the website is
no exception.

(O]
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www.gulfoilltd.com

offers quick and easily available information, ==
including recent advancements in Teklub’s products
and services. The new site uses the official Gulf

distributor design including a French translation. B - |
Check the website for all of the latest news of g ==
Teklub and Gulf oil products in Canada. [
Further details available from Sylvie Gaudet: ——
sgaudet@teklub.ca L3 -
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HOWZAT FOR
MARKETING IMPACT!

Gulf Oil Corporation Ltd (GOCL) India |

started 2010 with a bang. On the very

first day of the new year the Gulf logo

was seen virtually everywhere: on

taxi cabs in Mumbai city (top right);

on Kindfisher flights; on high visibility

positions at major Indian airports (top left); in India’s eight leading auto magazines and
in a TV ad “blitz” across India’s 21 most popular TV channels.

GOCL began 2010 with the very clear objective of doubling its current market share
in the PCMO market. To meet this objective, a multi-media campaign was devised in
the last quarter of 2009, which revolved around the Gulf Max range, Gulf's association
with Aston Martin Racing and the continued partnership with the Kings Eleven,
Punjab (Indian Premier League [IPL] cricket team). The centre piece of the campaign
is a 30 second commercial made with the four most popular Indian players in the
team — Irfan, Yuvraj Sreesanth and Piyush Chawla. The thought behind the film was
to combine the speed and glamour of the Aston Martin Racing partnership with the
extraordinary spirit of the Kings XI and the ethos of “Maximum Performance Always”
of the Gulf Max range of Lubricants for the latest generation of petrol and diesel cars.

The positive energy that the players share and the impact with which the Gulf Max
range is introduced, ensured that the advertisement was racy and bright, but still with
a sophisticated feel to it.

There are vast number of ads that feature various IPL teams but the Gulf Max film
stands out as one of the best, with the Kings XI players not just acting as endorsers
but being an integral part of the story in terms of portraying Gulf’s core values - Care;
Courage; Endurance ; Inspiration and Youth (see storyboard, pictured).

IPL season three begins on March 12th and GOCL'’s campaign will feature heavily
in the build-up, benefiting from the hype surrounding the fresh season. With more than
22 hours of airtime on primetime TV before the League commences, GOCL expects to
create a high level of awareness for the brand and, in turn, to leverage this ultimately
into increased product sales.

For more details contact Alok Mahajan: alok.mahajan@gulfoil.co.in

I COLOMBIA
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I POLAND

5000 TO 50TH
WITH GULF
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Oil Trading Poland (OTP) — the official distributors
for Gulf lubricants in the country, recently sponsored
a group of Polish Mini enthusiasts who drove to
Great Britain to celebrate the fiftieth birthday of the
much loved British car, the Mini.

The round trip to the Mini’s country of origin
was some 5000 miles (8000 kms) and the
journey is chronicled in a dedicated website:
www.5000to50th.com. Much of the site is pictorial,
so even if one doesn’t speak Polish there is much for
the classic car fan and Gulf enthusiast to appreciate
(the Orange Disc editorial team particularly like the
1960s Mini Marcos — a small Mini engined sports car —
decked out in full orange and blue Gulf racing livery).

OTP’s Marketing Manager Robert Piotrowicz, has
been very impressed with the coverage that has been
generated in return for a reasonably modest product
sponsorship deal. It is also worth noting that many
classic car clubs may well have similar opportunities,
which offer excellent return on investment.

For more details contact Robert Piotrowicz:
robert@gulf.pl

MOTORSPORT STARS RACE WITH GULF FOR

CHARITY IN CARTAGENA

ONILIMHVIN

During November, the Colombian city of Cartagena staged one of the country’s
most important sporting events — the Cartagena Gulf Lubricants Grand Prix 2009.
A 1.45km street circuit was laid out around the streets of the old city and many of
Colombia’s top racers for various races and categories were represented in the
Easykart formula. They were also joined by a host of international stars, including
A1GP drivers Salvador Duran and Juan Pablo Garcia, as well as 2009 F1 Renault
pilot Nelson Piquet Jnr.

Gulf were the official sponsors of the event, which was staged in aid of
Colombian soldiers injured in combat. For more than four hours locals and tourists
alike enjoyed some thrilling racing. The feature race was also covered live, by
local TV network RCN and the trophies were presented by contestants from the
Miss Colombia Beauty contest. First place went to Juan David Lépez with Gulf
sponsored Gustavo Andrés Ochoa putting in a great performance to finish third.

Prolub SA, the official distributors for Gulf lubricants in Colombia were delighted
with Gulf’s participation in the event and hope to continue their support in future.

For more details contact Diego Valdivieso: dvaldivieso@equitel.com.co

Above: Gulf branding
on a true Street Circuit.
Right: Nelson Piquet Jnr
flanked by two Gulf
promotion girls.
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DIESSA IS
THE NEW
FACE OF
GULF IN
HONDURAS

Distribuciones Especializadas S.A. (DIESSA), has recently been

appointed by Gulf Oil Panama as the exclusive sub-distributor
for Gulf lubricants in Honduras.

DIESSA was formed in May 2009, with the primary objective
of distributing automobile and industrial lubricants, having
already secured a deal for CASITE additives and, more recently,
it has secured an agreement with PRO GAUGE filters.

It is ideally structured for the distribution of Gulf products in all
channels at national level, with the aim of positioning Gulf as a
leading brand in the lubricant sector.

DIESSA is part of a major group of distribution-oriented
companies operating in Honduras. Sister company, Marcas
Mundiales de Honduras, has been distributing FMCG (fast
moving consumer goods) products since 1994 and has an
annual turnover in excess of nine million dollars.

Importaciones Matute & Robelo, is another group company
specialising in the wholesale distribution of spare parts of well
known international brands. It has developed an excellent
relationship with the most important parts retailers and petrol

stations, which can only be of
benefit to the Gulf business.

DIESSA has its headquarters
located in San Pedro Sula, where
the company’s administrative
offices as well as its main
distribution center are based. In addition there is a second
distribution hub in Tegucigalpa for the central and southern and
Honduran regions. Sales offices for the relevant areas are also
situated in each of the two locations to ensure points of sale for
all of the operations.

The company’s distribution team comprises five trucks and
in addition they employ the services of independent carriers,
ensuring they offer the best service to all their customers.

All'in all, DIESSA looks well set-up and well equipped to give
Gulf a good presence in Honduras and we wish it well in its
future endeavors distributing Gulf in the territory.

For more details contact Orlando De Vicente:
odevicente@gulfoilpanama.net

I""I GUATEMALA

Gulf Oil Panama, which is responsible for a number of
Gulf sub-distributors in Central America, is delighted to
report that it has appointed Moto Auto Partes, S. A.

as its exclusive sub-distributor in Guatemala.

Moto Auto Partes is part of the Sika Motors Group,
which is comprised of 20 companies, employs more than
1200 people and had a turnover of $135 million in 2008.

The group has more than 35 years experience in
the motor industry and is a national distributor of Hino,
Scania and International trucks & buses, JAC trucks,
Suzuki cars, motorcycles, power products and outboard
engines, Skoda cars and Chana which specialises

sika©motors,

in small commercial vehicles and cars. In addition, it
operates a truck body manufacturing company and even
a construction and housing development firm. The Sika
Motors Group is run from Guatemala City, but also has

a presence in several other Central American countries
and Mexico.

The move should give Gulf a strong presence, ready
distribution and an extensive sales force in Guatemala
and we wish Moto Auto Partes and Gulf Oil Panama
every success in this new relationship.

For further details contact Orlando De Vicente:
odevicente@gulfoilpanama.net

I RUSSIA

DOUBLE SUCCESS FOR GULF IN RUSSIA

2009 finished on a double high for Gulf's

Ministry of Defence 4x4 off road team.

official lubricants distributors in Russia, the
European Oil Company (EOC).

Through the hard work and effort of
the EOC staff and some very effective
promotional activities, sales of Gulf
lubricants for 2009 increased by 50% year
on year in Russia. This is an extremely
impressive performance, especially in the
current economic climate.

To drive these sales, EOC’s major
sponsorship and promotional thrust has
been its support of the Russian Federation’s

www.gulfoilltd.com

Peter Drofichev (pictured) who led the UAZ
class in 2009, finished off the season in fine
style, by taking first place in final race in
Uylianovsk. As can be seen in the photos,
this form of competition requires inspiration,
courage and endurance, in line with the
some of the Gulf brand’s brand values.
EOC is looking forward to the challenges
that 2010 will bring and is very excited
about the prospects for Gulf in Russia.
For further details contact Lena Yakovleva:
yakovleva@gulfoil.ru
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MOTORSPORT: LEADING THE WAY
TO NEW GULF BUSINESS IN CANADA

The recently appointed official lubricants

distributors for Gulf in Canada, Teklub, are -,
proud to announce that they have signed an v g
agreement with multiple Canadian and North- — "."-‘-:

American Rally Champion Pat Richard. =

- P
- : -
Pat and his team, which form the Subaru | =~ ® ir'i_} .‘
‘hh-"'-hl—_

Canada works entry, will be using the Gulf
Competition range of products (featured in
Orange Disc issue 20), throughout the 2010 season. Teklub are confident that this
agreement will open the door to the main Subaru dealer network in Canada for Following on from the last edition’s feature on Gulf's network
Gulf products and in particular for the Gulf Formula range. Teklub are therefore of branded petrol stations, DemArol Belgié NV, managers of
pushing hard for Formula G 5W-40 - which is the most suitable product for Subaru the official Gulf fuel retail licensees for Belgium, Spindletop NV,
turbo engines - to be available through the Subaru dealers Canadian network. continue apace with their programme of opening new fuel

Rocket Rally ( ), Pat Richard’s company based in stations throughout the country. In the autumn they launched
Squamish, has also been appointed “Gulf Competition Range Sub Distributor in the new station pictured in Aalst, 30kms North West of the
British Columbia”. Racing enthusiasts can now, therefore, source the products country’s principal city, Brussels.
wherever national racing events take place in either Eastern or Western Canada. This was followed in November by new fuel station openings

A Subaru STI was on display at the International Auto Show of Montreal in in Meerbeke and Carniére and currently they hope to open
January, complete with Gulf branding to help advertise the partnership to the public I TVRENESEY I RN [Ty Ty le P20k IO

The Gulf supported car will be running under the number 1 entry in 2010 and For more information contact Sven Van den Branden:
Orange Disc hopes to report on its many successes as the season prevails. sven@demarol.be

KARTING
In another development in motorsport support for Gulf, the product Competition - CHINA
2T will also be used as the official lubricant in the Quebec karting championship.

All drivers will use Gulf products and wear a Gulf branded fabric patch on their G ULF LUB RI CAT E S

racing suits.

el of e bt tnersin e couny have areay approached Todun cbout Y s WA NN D L@ I\ [ €
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promising for this specialist product range’s growth in Canada.
For further information contact Sylvie Gaudet:

.
mmm SWEDEN

GULF OFFERS E-COMMERCE
OPTION IN SWEDEN

Gulf’s official lubricants distributor in Sweden, I —=
Hansen Racing, has now opened an online web- = &

shop for its registered customers. Each customer -:_.___-._.—— ¥
has special access where they can place orders ﬂ (“;—J
quickly and efficiently. The web-shop is linked to ]

the company’s w